Global commerce is apparently here to bind Korean firms as well as Koreans. The advertising, buying and selling of goods and services recognizes no borders. As a result, enforcing territorially based trademark rights has become ever more challenging. Remote trademark owners who peacefully coexisted in a time before the internet and increasing globalism are now bumping heads. The internet also has made it easier for unscrupulous operators to deceive consumers and divert customers from established businesses by misappropriating trademarks on web-sites and in domain names. U.S. federal courts have been willing to help American businesses halt trademark infringements that reaches outside the United States. This is particularly true for e-business, via the internet, and the trend toward enforcement seems to be in favor of the trademark owner. This article discusses this trend as well as the extraterritorial enforcement of trademark rights by U.S. courts under the Lanham Act. It also offers suggestions for protecting valuable trademark rights worldwide. This paper will contribute to global Korean firms and Koreans who carefully read arguments in this valuable literature.
Convention members, as of September 2013, has 175 contracting member countries, which makes it one of the most widely adopted treaties in the world.
trademark in a foreign country member of the Union, the application receives the same treatment as if it came from a national of this foreign country.
Furthermore, if the intellectual property right is granted (e.g., if the applicant becomes owners of a patent or of a registered trademark), the owner benefits from the same protection and the same legal remedy against any infringement as if the owner was a national owner of this right.
Priority right
The "Convention priority right," also called "Paris Convention priority right" or "Union priority right,"
was also established by 
Tabari
Toyota Motor Sales, U.S.A., Inc. v. Tabari [23] addresses the issue of domain names that are allegedly confusingly similar to the plaintiff's trademark. Toyota Boats [6] . In Sleekcraft, the court held that to decide whether customers are likely to be confused as to the origin or source of products, these factors must be considered:
(1) the strength of the mark; (2) addressing the third factor, the court held that both companies used the internet to advertise their products and they were likely to create consumer confusion because the marks were going to be encountered at the same time, on the same screen.
This is an interesting case for e-commerce sellers in
California. The use of the term 'bay' as prefix or suffix to a mark may rise trademark infringement claims from the well-known auction site.
Extraterritorial Application and Jurisdiction

Subject Matter Jurisdiction
The issue is when does the U. 
Conclusion
Intangible rights protecting the products of human intelligence and creation, such as copyrightable works, patented inventions, trademarks, and trade secrets.
Although largely governed by federal law, state law also governs some aspects of intellectual property. into reverse the standpoint of trademarks owners as they were highly successful in court in earlier years.
The legal standards that have resulted from these recent cases is important because they show how trademark infringement on the web will be decided in the future.
This not only concerns the legal field but also the educational and business realms. With this in mind, this article is a drop in the bucket for giving insight to academia, corporations, and all other interested parties who will learn, teach, and litigate these legal issues.
